WHAT THE STUDENTS SAID

“Paris wus everything | thought it would be und | truly enjoyed
my stay here. The staff from The American Business School was
wohderful und | actudlly enjoyed coming to class!”

Andrew - Florida Atlantic University

It wus my ygreut pleusure to study ulonyside so muny future
business leuders here at The American Businss School. The
courses were extremely interesting thanks to the puarficipation
of so muny intelligent und wonderful people. | redlly enjoyed
my stay here.”

Juan - Purdue University

“In o few words: this summer program wus very interesting und
wus a mix of people from different cultures... | will still be here
next year so | just want to say that | like my school und | um
proud of it.”

Claire - The American Business School Paris

"My expectutions were blown awday. Living und studying in Paris
wds umuzing! | enjoyed my time here at The American Business
School und plun oh cominy buck soon”

Shaye - The University of Hawaii

“Enriching dund eye-openiny experience dbout Paris and
French society. This wus un unforgettable experience und | wish
| could do it ull over uguin! Thunks!”

Andrea - Lehigh University

PROGRAM COSTS-SUMMER 2012

Application Fee 55 €

Program Fee @ 560 €

Tuition (2 courses, 6 credits) 1698 €

Housing from June 3 to July 15 @ 950 - 1500 €

M The progrum fee includes un orientution program, un excursion to Versdilles, u frip
fo Brussels (mundutory for Business Students) und irport fransfers.

@ Accommodation is orgunized prior to urrival in fully eyuipped und furnished upartments
or Home stays.

Application Deadline: April 15th, 2012
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SUMMER,
SEMESTER

OR YEAR
LONG
PROGRAMS

INTERNATIONAL

BUSINESS AND RELATIONS

UNDERSTANDING THE ENVIRONMENT OF THE EUROPEAN MARKET THROUGH

ITS DIFFERENT ASPECTS : CULTURE, ECONOMICS, HISTORY AND MANAGEMEN

LOCATIONS :

Paris and trips to Brussels or Lyon

MGT 300 Introduction to European
Business 3 credits

The objective of this course is to
explore the key issues fucing Euro-
pean business today. Course
materiuls dedl with Europeun
Union history und its future, the

Single Europeun Muarket, the Euro,

as well us Europeun labor und
munhuygement issues. Students are
expected to reud widely from u
selection of leuding Europeun
business maguzines aund to follow
current events closely.

MGT 400 European Business
Strategies 3 credits

Europeun Business Strategy will
be studied through intensive lec-
fures und broud-bused business
analysis primarily through the use
of cuse studies. The focus is on
structure und strategy of Europedn
business in both “old” and “new”
Europe. Cuse studies will include
US und Europedn compunies
active in the Europeun market in
sectors experiencing rupid chunge

including such us the aviation,

automobile, mediu, telecommu-
nicutions aund “green” industries.

POL 210 International Relations

3 credits

Busic concepts und processes of
world politics will be illustrated
through the dndlysis of power
rivalries, competing images und
ideoloyies und the transformu-
tion of world economic relutions.

MKT 241 European Consumer Behavior 3 credits

This course focuses on the sociul and culturdl fuctors which influence
Europeun consumers. Even though Europe cunnot be considered us
a block (the Europeun Union is mude up of 27 different countries),
there dare identifiuble differences in consumer behavior between
Europeuns und North Americuns.

MGT 110 Intercultural Studies 3 credits

The objective of this course is to provide un unhderstundiny of the
complexity of the environment in which students find themselves at
school, in their host country. Through dunalysis of cultural framework,
the course highlights open-minded upprouch to cultural differences
and tolerance.

FRE 340 Paris : Art, Culture, History 3 credits

For centuries Puris has been a powerful symbol of art und culture.
But whut it symbolizes has chunhged over fime. This course will
explore the evolution of the symbol of Paris through the arfistic repre-
sentutions und public spuces that have represented it, from medieval
Paris up fo present- duy representutions of multicultural Paris.

FRE 330 Paris on Film : An Affair of the Art 3 credits

This course dllows the student to leurn dabout Parisiun history, art,
society, culfure, lifestyle, and geography through French (und some
Americun) films that are set primarily in Paris. The films selected for study
will dlso serve ds infroduction to various Paris locutions used us
movie sefs that muy be visited in course-reluted excursions.

MKT 401 European Luxury Brand Marketing 3 credits

Students will acquire a solid theoreticul foundation to understand
and leurn the complexities of contemporary Europeun luxury brand
marketing. This course reveuls uniyue theoretical tools that are used
by luxury brands across many different industries. The latest theories
and cufting-edye thinking dre introduced with interactivity to
enuble students to work with redl issues fuced by toduy’s brunds.

PRO 312 Operations Management 3 credits
This course considers the acyuisition, development, and utilization of
resources that firms need to deliver the goods und services thut

their clients want. Topics will include qudlity, efficiency, productivity,

competitiveness, und worker motivation and will focus on manufauc-
turing und service orgaunizations in the United States.

PARIS, THE CITY OF LIGHTS OFFERS
NUMEROUS CULTURAL OPPORTUNITIES

Paris, dlso known us the " City of Lights” is a centerpiece of world
culture und business. Situated on the River Seine, Paris is G
confluence of political dynamism, educdutionul excellence,
fashion innovation und artistic inspiration. With an ubundunce
of monuments that capture the glorious pust of France, and its
impuct on modern civilization, Paris dlso creutes un atmos-
phere epitomizing the cutting edye of modern trends. Fumous
sites und lundmarks such us the Eiffel Tower, the Louvre Museum,
the Notre Dume Cuthedrul and the Chumps Elysees have
estublished Paris us one of the world most popular tourist desti-
nations.

EVENTS IN PARIS

Bl There will be numerous culturul events duriny

@ the student’s stay in Paris :

e |[u ‘Féte de lu Musique’ : on Mmidsummer’s

§ hight, free concerts throughout the city.

o Bustille Day on July 14th is the occusion for the
famous ‘Bal des Pompiers’ (Firemen’s open-air
dunces), free street purties and fireworks.

e Free Juzz and Confemporary Music concerts
ut the ‘Purc Florul de Paris” on Suturday und
Sunduy ufternoons.

EXCURSION TO VERSAILLES

The students will participute in u day excursion to the Chdteau
de Versdilles, for a yuided visit of the Padlace followed by d
wualking four through the famous formal gardens of Louis the
14th, the Sun Kihg.

TRIPS TO BRUSSELS OR LYON

Business students will travel to Brussels on Friday, stay until the
next day, Non Business students will have the option to visit Lyon,
well-known us the Capital of the French Gustronomy.

"
i



*

SUMMER,
SEMESTER

OR YEAR
LONG
PROGRAMS

INTERNATIONAL

BUSINESS AND RELATIONS

UNDERSTANDING THE ENVIRONMENT OF THE EUROPEAN MARKET THROUGH

ITS DIFFERENT ASPECTS : CULTURE, ECONOMICS, HISTORY AND MANAGEMEN

LOCATIONS :

Paris and trips to Brussels or Lyon

MGT 300 Introduction to European
Business 3 credits

The objective of this course is to
explore the key issues fucing Euro-
pean business today. Course
materiuls dedl with Europeun
Union history und its future, the

Single Europeun Muarket, the Euro,

as well us Europeun labor und
munhuygement issues. Students are
expected to reud widely from u
selection of leuding Europeun
business maguzines aund to follow
current events closely.

MGT 400 European Business
Strategies 3 credits

Europeun Business Strategy will
be studied through intensive lec-
fures und broud-bused business
analysis primarily through the use
of cuse studies. The focus is on
structure und strategy of Europedn
business in both “old” and “new”
Europe. Cuse studies will include
US und Europedn compunies
active in the Europeun market in
sectors experiencing rupid chunge

including such us the aviation,

automobile, mediu, telecommu-
nicutions aund “green” industries.

POL 210 International Relations

3 credits

Busic concepts und processes of
world politics will be illustrated
through the dndlysis of power
rivalries, competing images und
ideoloyies und the transformu-
tion of world economic relutions.

MKT 241 European Consumer Behavior 3 credits

This course focuses on the sociul and culturdl fuctors which influence
Europeun consumers. Even though Europe cunnot be considered us
a block (the Europeun Union is mude up of 27 different countries),
there dare identifiuble differences in consumer behavior between
Europeuns und North Americuns.

MGT 110 Intercultural Studies 3 credits

The objective of this course is to provide un unhderstundiny of the
complexity of the environment in which students find themselves at
school, in their host country. Through dunalysis of cultural framework,
the course highlights open-minded upprouch to cultural differences
and tolerance.

FRE 340 Paris : Art, Culture, History 3 credits

For centuries Puris has been a powerful symbol of art und culture.
But whut it symbolizes has chunhged over fime. This course will
explore the evolution of the symbol of Paris through the arfistic repre-
sentutions und public spuces that have represented it, from medieval
Paris up fo present- duy representutions of multicultural Paris.

FRE 330 Paris on Film : An Affair of the Art 3 credits

This course dllows the student to leurn dabout Parisiun history, art,
society, culfure, lifestyle, and geography through French (und some
Americun) films that are set primarily in Paris. The films selected for study
will dlso serve ds infroduction to various Paris locutions used us
movie sefs that muy be visited in course-reluted excursions.

MKT 401 European Luxury Brand Marketing 3 credits

Students will acquire a solid theoreticul foundation to understand
and leurn the complexities of contemporary Europeun luxury brand
marketing. This course reveuls uniyue theoretical tools that are used
by luxury brands across many different industries. The latest theories
and cufting-edye thinking dre introduced with interactivity to
enuble students to work with redl issues fuced by toduy’s brunds.

PRO 312 Operations Management 3 credits
This course considers the acyuisition, development, and utilization of
resources that firms need to deliver the goods und services thut

their clients want. Topics will include qudlity, efficiency, productivity,

competitiveness, und worker motivation and will focus on manufauc-
turing und service orgaunizations in the United States.

PARIS, THE CITY OF LIGHTS OFFERS
NUMEROUS CULTURAL OPPORTUNITIES

Paris, dlso known us the " City of Lights” is a centerpiece of world
culture und business. Situated on the River Seine, Paris is G
confluence of political dynamism, educdutionul excellence,
fashion innovation und artistic inspiration. With an ubundunce
of monuments that capture the glorious pust of France, and its
impuct on modern civilization, Paris dlso creutes un atmos-
phere epitomizing the cutting edye of modern trends. Fumous
sites und lundmarks such us the Eiffel Tower, the Louvre Museum,
the Notre Dume Cuthedrul and the Chumps Elysees have
estublished Paris us one of the world most popular tourist desti-
nations.

EVENTS IN PARIS

Bl There will be numerous culturul events duriny

@ the student’s stay in Paris :

e |[u ‘Féte de lu Musique’ : on Mmidsummer’s

§ hight, free concerts throughout the city.

o Bustille Day on July 14th is the occusion for the
famous ‘Bal des Pompiers’ (Firemen’s open-air
dunces), free street purties and fireworks.

e Free Juzz and Confemporary Music concerts
ut the ‘Purc Florul de Paris” on Suturday und
Sunduy ufternoons.

EXCURSION TO VERSAILLES

The students will participute in u day excursion to the Chdteau
de Versdilles, for a yuided visit of the Padlace followed by d
wualking four through the famous formal gardens of Louis the
14th, the Sun Kihg.

TRIPS TO BRUSSELS OR LYON

Business students will travel to Brussels on Friday, stay until the
next day, Non Business students will have the option to visit Lyon,
well-known us the Capital of the French Gustronomy.

"
i



